
Attend all 2024 scheduled
events - $200/event
( Value up to $4000)

Recognition on Website and
Marketing materials for all

events ( Value $5,000)

Display at up to 8 events, 50%
discount for additional  

(Value up to $14,400)

50% discount on Retreat -
(Value $4400)

Gifting - Value $750 per event 
(Value up to $15,000)

Logo on Well on Wheels 
(12" x 12") - (Value $2,000)

First opportunity for pop-up
events

Total Value up to  $44,800

 

Option 1 

$15,000

** A la Carte **

$1800 Display at Event- $200 Attend Event -$8800 Sponsor at Retreat
$750 Custom Gifting- $2000 Logo on Airstream

** Custom Options also available **
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 Moving the industry along from light green to deeper shades of green.
 

Sincere connections - Sustainable Resources - Expansive Ideas 

GSN Connect  

Option 3Option 2 

$5000$10,000

OPPORTUNITIES 2024

Attend 1/2 of scheduled events
- $200/event 

(Value up to $2,000)

Recognition on Marketing
materials for all events 

(Value up to $2,500)

Display at up to 5 events, 50%
discount for additional  

(Value up to $9,000)

25% discount on Retreat
(Value $2,200)

Gifting for 10 events  
(Value up to $7,500) 

Logo on Well on Wheels  
(6" x 6") - (Value $1200) 

First opportunity for pop-up
events

Total Value up to $24,400
 

Powered by The Spa Buzz

Attend 1/4 of scheduled
events - $200/event
 (Value up to $1,000)

Recognition on Marketing
materials for all events

(Value up to $2,500)

Display at up to 3 events, 25%
discount for additional  

(Value up to $5,400)

10% discount on Retreat
(Value $880)

Gifting for 5 events 
 (Value up to $3,750) 

Name on Well on Wheels  
(Value $750) 

First opportunity for pop-up
events

Total Value up to $14,280
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GSN x SPA BUZZ 
T A R G E T  M A R K E T S

2024
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GSN x SPA BUZZ 
F O R M A T

Examples:
4 hour events -On low site of cost to execute, utilize partnerships/brand ambassadors to rally the market
to attend.  Budget

Grassroots:  A morning event that begins at 8/9am and finishes at 12:00/1:00pm. 
Agenda: 
8am - Arrival - Showcase Structure 
8:30am - Group Introduction
9:00am - Brand Elevator Pitch - Showcase Structure  
10:30 am -  Group Activity
11:30am - Group Discussion
12:00pm -Farewell 
Food: Coffee and healthy portable food options available (Breakfast sandwich, fruit yogurt parfaits,
coffee/tea) 

After hours: An evening event that begins at 4:00/5:00pm until 8:00/9:00pm 
4:00pm - Showcase Wander
4:30pm - Group Intro | Brand Elevator Pitch 
5:00pm - Small Group Discussion (Structured)
6:30pm - Showcase Structured 
7:30pm - Group Activity
8:00pm - Farewell 

Pop up: Something really fun, easy, casual - group walk in a park / easy hike (Trunk/Tail gate style
display set up) 

Retreat: Based on 30 people in attendance  

Earth Day: Monday, April 22, 2024

TBD:  Alignment with larger events (Possibilities to include {with permission} ISPA, ExpoWest, Tucson
Crystal show, ICES, IECSC, Global Wellness Summit, WellSpring, NASN Pro

 

Intention


